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Product Detail Page Optimizer — Use Cases

Use Case 1: Industrial Equipment Distributor

Problem: A distributor carrying 10,000+ SKUs across multiple manufacturers struggles to keep product specs
current. Dimensions, load ratings, and safety certifications on their PDP frequently fall out of sync with
manufacturer updates, leading to buyer confusion and product returns.

Solution: The PDP Optimizer agent takes any distributor PDP URL, automatically locates the manufacturer's
product page, and runs a full attribute comparison. It flags outdated dimensions, missing certifications, and
absent technical documents, then scores the page for accuracy against the manufacturer source of truth.

Outcome: The content team receives a prioritized list of fixes and creates CMP tasks in one confirmation,
reducing a multi-day manual audit to a single automated workflow per product.

Use Case 2: B2B Commerce Platform Onboarding

Problem: When onboarding a new brand or supplier into an Optimizely Configured Commerce instance,
product content imported from distributor feeds is often incomplete or inconsistent with what the
manufacturer publishes. Catching these gaps manually before go-live is time-consuming and error-prone.

Solution: The agent is run against each newly imported PDP as part of the onboarding checklist. It cross-
references each distributor page with the official manufacturer page, surfacing missing attributes, incorrect
values, and missing assets before they go live.

Outcome: Brands launch with accurate, manufacturer-aligned product content from day one, reducing post-
launch correction cycles and improving buyer confidence.

Use Case 3: Ongoing Content Governance

Problem: Product content on distributor PDPs degrades over time as manufacturers update specs, add
certifications, or revise dimensions. Without a systematic review process, distributors have no reliable way to
know which pages have drifted from the source of truth.

Solution: The agent is used on a recurring basis across high-priority or high-traffic SKUs. Each run produces a
fresh accuracy score and comparison report, giving content operations teams a clear signal of which pages need
attention and what exactly needs to change.

Outcome: Teams maintain a continuous quality baseline across their catalog without scaling headcount, with
every fix tracked as a CMP task for accountability and reporting.
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